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SUMMARY AND EVENT DESCRIPTION 


In July 1992, the City of Boston will host an international fleet of Tall Ships as 
part of the Grand Regatta Columbus ’92 Quincentenary which commemorates 
the 500th anniversary of the voyage of Christopher Columbus. Boston’s event, 
known as Sail Boston 1992, is a week-long celebration scheduled for July 11th 
through the 16th with a grand parade of Tall Ships and sailing vessels in Bos- 
ton Harbor, public viewing and on-board visits to the ships, exhibitions, interna- 
tional rowing competitions, and harbor fireworks displays. On land, the City 
will host ethnic festivals featuring the cuisine of participating countries, exhibi- 
tions of traditional dance, parades, concerts, and street carnivals. 


The profile and expected economic benefits and costs associated with 
Sail Boston 1992 include: 


O More than 220 sailing vessels from 30 countries and the United States. 
0 3.5 million visitor days having a total economic impact of $418 million. 


QO Direct and indirect spending of $418 million on local businesses for lodging, 
food service, airline, auto, and public transportation, entertainment, recrea- 
tion, and other discretionary items. 


O $32 million in state tax revenue generated from taxes on sales, fuel, meals, 
and hotel rooms. 


© $400,000 in City of Boston tax revenue generated from the 4 percent local 
option hotel tax. 


0 The State to bear costs of about $4.35 million associated with public safety, 
public transportation, street cleaning, tourist promotion, environmental 
management, and other public services. 


0 Boston to bear costs of about $2.4 million associated with public safety, pub- 
lic transportation, street cleaning, tourist promotion, environmental man- 
agement, and other public services. 


Sail Boston 1992 will provide a significant boost to the economy of Boston and 
the Commonwealth by creating nearly one half billion dollars in total economic 
activity. Moreover, Sail Boston 1992 will spotlight the City’s attractiveness and 
its ability to host large-scale events. 
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VISITOR TOTALS AND PROFILES 


Expected Number of Visitors 


Past experience suggests that an estimated 3.5 million visitor days will be gener- 
ated by Sail Boston 1992, including visitors from within eastern Massachusetts, 
those attending from a distance greater than 100 miles from Boston within the 
US., and international visitors. The total of 3.5 million visitor days is based on 
an estimate of 833,000 visitors per day for three days including the opening Sat- 
urday Parade of Sail, the first Sunday public viewing of ships, and the Thursday 
grand finale with fireworks and closing ceremonies as well as an estimated 
333,000 visitors per day for the other four days of the event. 


Visitor Profile Share Total Visitors 
Days 

Day visitors from within 100 miles of Boston 60% 2.1 million 

U.S. Visitors from outside of 100 miles of Boston 36% 1.26 million 

International visitors 4% 140 thousand 

Total Attendance 100% 3.5 million 

[OER CNET OES 2 RIE oe AR NPT SA A 


By far, the greatest number of visitors will be from Greater Boston, estimated at 
2.1 million visitor days. Because some local attendees will come to Sail Boston 
1992 more than once, the 2.1 million figure is a count of visitor days rather than 
persons. Assuming an average of three visits during the week, about 700,000 
people, or about 25 percent of all Greater Boston residents, will attend some- 
time during the six-day event. 


There will be 1.26 million American day visits by those coming from outside 
metro Boston. Given an average stay of 3.1 days, the number of Americans com- 
ing from outside of metro Boston is estimated at 406,000 people over the course 
of the event. 


Visitors are due from all regions in the United States, but primarily from 
around New England and the mid-Atlantic states. Based on domestic visitor 
profiles of Massachusetts from the U.S. Travel Data Center, the origin of domes- 
tic visitors would likely be as follows: 


Mid-Atlantic States: New Jersey, New York, and Pennsylvania 32% 
New England States, except for Massachusetts 26% 
Massachusetts outside of greater Boston 11% 
Midwestern States 11% 
All other states of the U.S. 20% 
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International Visitors 


International visitors are expected to total 140,000 day visits over the course of 
the seven-day event. Given an average stay of six days per international visitor, 
there is estimated to be 23,333 persons traveling to Boston from outside of the 
U.S. A likely profile of the origin of international visitors to Sail Boston 1992 
based upon data from the Massachusetts Office of Travel and Tourism and sur- 
veys from the U.S. Travel Data Center would likely be as follows: 


Canada 30% 
United Kingdom 14% 
Japan 12% 
France 1% 

Germany 4% 

Rest of Europe, including Italy and Spain 11% 
Rest of the world, outside of Europe 11% 
Unaccounted location 11% 
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ECONOMIC IMPACT OF SAIL BOSTON 1992 


Total Economic Impact 


The economic impact of Sail Boston 1992 upon Greater Boston will be signifi- 
cant. The total direct and indirect economic effect of $418 million dollars in- 
cludes all spending within the Greater Boston region on activities associated 
with the event. Even excluding regional day visitors, some portion of whose 
spending might be spent within the region on other items or at other events, a 
significant economic impact of $289 million still results. This consists of $147 
million of direct spending coming from outside of the region and an indirect ef- 
fect of $142 million. 


The following table provides a summary of the anticipated economic effects. 


ECONOMIC EFFECTS OF SAIL BOSTON 1992 
(In millions of 1992 dollars) 


Direct Indirect Total 
Domestic Visitors aly 89 206 
International Visitors 30 ao 83 
Total From Outside The 
Boston Region 1A7.% 142 250e, 
Day Visitors 74 55 129 
Grand Total Including 
local Tourists DOR bee 197 418)*** 


* Equals total net new economic effect 
** Equals total direct economic effect 


*** Equals total direct and indirect economic effect 


Direct spending is a measure of the purchases of goods and services provided 
during a trip to Boston. This is estimated at a total of $221 million, with $147 
million coming from tourists traveling into Greater Boston and $74 million by re- 
gional day visitors. This impact includes spending on lodging, food service, air- 
line and automobile transportation, public transportation, entertainment, 
recreation, and other discretionary goods and services. It is assumed that all di- 
rect spending by visitors from outside of 100 miles from Boston would be money 
brought into the region which would not have otherwise been spent here. Direct 
spending by tourists within the region, however, might have occurred within the 
region on other goods or services. 
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Indirect Spending 


Indirect spending is the so-called multiplier effect resulting from direct spend- 
ing. This is estimated at $197 million. Businesses, upon providing services to 
tourists to maintain operations, in turn purchase supplies of goods and services 
for their restaurants, hotels, souvenir shops, and all other businesses. The mul- 
tiplier effect of these intermediate purchases through the economy is the "ripple 
effect," or the buying and selling among businesses within the area as they 
serve their customers. [The U.S. Commerce Department provides the U.S. 
Travel Data Center with the national multiplier of 1.76 as the ratio of total out- 
put to initial spending. This means that the average travel dollar generates an 
additional 76 cents of secondary sales; this is the indirect effect.] The other sec- 
ondary effect, "induced spending," results from the economic activity caused by 
employees spending their wages paid by their employers within the region at 
other enterprises. This effect is not accounted for here. 


Sixty percent of day visitors to Sail Boston 1992 will come from within 100 miles 
of the City to attend various events. Whether or not they visit just once or sev- 
eral times, the average daily spending on the trip is $35 per person per day 
(based upon U.S. Travel Data Center information updated to 1992). A total of 
2.1 million day trips from Greater Boston results in $74 million of direct, $55 
million of indirect, and $129 million of total economic effect. 


American tourists coming to the event from outside of 100 miles away from 
Greater Boston is estimated at 1.26 million visits, or 406,000 persons for an av- 
erage stay of 3.1 days. Economic effects are based upon a daily expenditure of 
$92 per person per day or an average per trip expenditure of $285 (based on 
Greater Boston Convention and Visitors Bureau tourist expenditure informa- 
tion). This mostly includes persons staying in lodging facilities but also includes 
persons staying with relatives or on boats. The result yields $117 million of di- 
rect, $89 million of indirect, for a total of $206 million of economic effect. 
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International Visitor Spending 


International visitors to Sail Boston 1992 will spend the most money because 
they travel the farthest distance and need the most services. A U.S. Travel 
Data Center study of 1990 international spending in America per trip found an 
average of $1,352 per visitor per trip. Assuming 140,000 international visits or 
23,000 persons for an average stay of six days, the economic effect of interna- 


tional visitor spending will be $30 million of direct and $53 million of indirect, 


for a total of $83 million dollars. 


Using survey information from the U.S. Travel Data Center in 1988 a categori- 


zation of domestic travel expenditures shows the following: 


Non-automotive transportation 33% 
Food service 20% 
Lodging 20% 
Automotive transportation 16% 
Incidentals 5% 
Entertainment 6% 
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TAX GENERATION OF SAIL BOSTON 1992 


Federal, state, and local taxes will be generated by Sail Boston 1992. This study 
is concerned primarily with regional effects, and therefore, only state and local 
tax generation is considered here. State and local taxes Generated are consid- 
ered as net new revenue only if money is brought into the greater Boston area, 
because otherwise, money already in the region and spent on other activities, 
goods, and services within the region would generate similar taxes. 


State Tax Revenues 


State taxes relevant to this study are the 5 percent sales tax, the 5 percent 
meals tax, the 5.7 percent hotel tax, and the 21 cents per gallon fuels tax. This 
package of taxes combined with the expenditure distribution of tourists yields a 
blended rate of 7.7 percent. The $289 million economic impact of visitors from 
outside the Greater Boston region will generate 22.3 million in new state tax 
revenue alone. From the entire event, a total of $32 million in state taxes will 
be generated. No accounting is made of other state taxes, such as corporate 
taxes resulting from this new economic activity, although some certainly may ac- 
crue. 


STATE TAX YIELD FROM SAIL BOSTON 1992 


Economic Effect (in millions) Blended State State Tax 
Tax Yield Yield 
(in millions) 
From Outside of Region $289 x .077 = $22.3 net new 


state taxes. 


From Whole Event (Direct and Indirect) $418 x .077 = $32 total yield 
in state taxes. 


Local Tax Yield 


Direct local tax yield to Boston is limited to the 4 percent local option piggyback 
hotel tax. Jet fuel taxes paid by visitor airplane tickets and property taxes paid 
by hotels likely would not be affected by increased travel to Boston since they 
are usually not marginal and would be paid anyway. Of the $147 million in di- 
rect new spending from outside the region, 20 percent would be spent on lodg- 
ing. Applying the 4 percent local hotel tax rate, revenues generated could 
amount to up to $1.2 million in potential local option hotel tax revenues for cit- 
ies and towns throughout the region. Due to the fact that Boston has about one- 
third of hotel rooms in Greater Boston, as well as their usual high occupancy 
rates during the summer, at most only about $400,000 of this may accrue to 
Boston. 


Expenditures for Sail Boston 1992 for public safety, public transportation, pub- 
lic health, and tourist promotion, environmental management, and sanitation 
services are estimated at $2.4 million for the City of Boston and $4.4 million for 
the Commonwealth of Massachusetts. 
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APPENDIX 1 


ORIGINS OF VISITORS TO MASSACHUSETTS 


Massachusetts attracted 28.1 million visitors in 1988, more than 25.1 million coming from out- 
of-state. New Englanders, including Massachusetts residents, accounted for more than 9.8 mil- 
lion visitors; 8.5 million visitors came from the Mid-Atlantic states; 3.0 million from the 
Midwest and 5.3 million from the rest of the U.S. 69% of all domestic visitors lived within a 
day’s drive of Massachusetts. International visitors represented 4% of Massachusetts’ total, 
with 1.32 million travelers. 


1988 1988 1988 1987 198 

Share (prelim) % Change (revised) (final) 
TOTAL (Thousands) 28,124 0.99% 27,848 26.562 
DOMESTIC 100% 26,800 0.75% 26,600 25,300 
Massachusetts 11% 2,948 23.14% 2,394 2,200 
Other New England 26% 6,968 9.15% 6,384 5,800 
Mid-Atlantic 32% 8,576 -10.44% eH aWiee 8,800 
Midwest 11% 3,016 1.04% 2,985 n/a 
Other U.S. 20% 5,292 0.59% 5,261 8,500 
INTERNATIONAL 100% Voce 6.15% 1,248 1,082 
Overseas 65% 867 10.07% 7188 670 
Canada 34% 451 -0.73% 455 412 
Mexico 1% 6 13.82% 5 n/a 


Definition of Regions: 

Mid-Atlantic: New York, New Jersey, Pennsylvania 

Midwest: Indiana, Illinois, Michigan, Ohio, Wisconsin 

Source: Massachusetts Office of Travel and Tourism, "Travel and Tourism in Massachusetts: Economic Impact 
Report with Visitor Demographics and Profile for Calendar Year 1988," December 1989. 
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APPENDIX 2 


1990 INTERNATIONAL TOURISM TO THE UNITED STATES 


Origin 


Canada 

Mexico 
Overseas Capitals 
Western Europe 
United Kingdom 
Germany 
France 

Italy 
Switzerland 
Netherlands 
Sweden 

Spain 

Belgium 

Austria 

Norway 

Finland 

Ireland 
Denmark 
Eastern Europe 
USSR 

Poland 

South America 
Brazil 
Venezuela 
Argentina 
Colombia 

Peru 

Ecuador 

Chile 

Central America 
Guatemala 
Costa Rica 
Honduras 
Panama 
Caribbean 
Bahamas 
Jamaica 
Dominican Republic 
Trinidad & Tobago 
Haiti 

Asia 

Japan 

South Korea 
Hong Kong 
India 
Philippines 
Middle East 
Israel 

Oceania 
Australia 

New Zealand 
Africa 

South Africa 


Total All Countries 
Transportation® 
GRAND TOTAL 


Arrivals1 
(000) 
17,262 
6,768 
15,059 
6,460 
2,244 
1,203 
716 
396 
294 
284 
282 
243 
138 
107 
104 
103 

99 


39,089 


39,089 


Change 
From 1989 
(%) 
+12 
-7 
+8 
+6 
+1 
+12 
+10 
+12 
+7 
+9 
+0 
+20 
+20 
+12 
-1 
+11 
-6 
-10 


+42 
+14 


+10 


+15 


Travel” 
Receipts 
($ millions) 
$5,690 
4,004 
30,885 
12,291 
3,581 
2,139 
1,219 
781 
n.a. 
404 
n.a. 
n.a. 
n.a. 
Nn.a. 
n.a. 
n.a. 
n.a. 
n.a. 
344 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
1,349 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
7,694 
n.a. 
n.a. 
n.a. 
N.a. 
n.a. 
n.a. 
n.a. 
1,061 
379 
n.a. 
n.a. 


40,579 
12,251 
52,830 


Change 
From 1989 
(%) 
+17 
+18 
+15 
+15 
+9 
+15 
+14 
+18 
n.a. 
+16 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
+27 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
+16 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
+9 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
+21 
+16 
n.a. 
n.a. 


+15 
+18 
+16 


Expenditure 
Per Visitor 
(%\($) 
$330 
592 
2,051 
1,903 
1,596 
1,778 
1,703 
1,972 
n.a. 
1,423 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
1,729 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
na. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
1,186 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
2,381 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
n.a. 
2207 
2,178 
n.a. 
n.a. 


1,038 
n.a. 
1,352 


1 U.S. Travel and Tourism Administration and the Immigration and Naturalization Service; Statistics Canada; Se- 
cretaria de Turismo of the Direccion General de Politica Turistica and Banco de Mexico, Sector Externo. 
2 Final data from the Burea of Economic Analysis, U.S. Dept. of Commerce. 


3 Passenger fares paid to U.S. flag carriers. 


Note: n.a. means not available 
Source: U.S. Department of Commerce, United States Travel and Tourism Administration, 
"RECAP of International Travel to and from the Untied States in 1990," Prepared by the Office of Research, 


December 1991, Table 1. 
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APPENDIX 3 


INTERNATIONAL TOURISM TO MASSACHUSETTS 


ECONOMIC IMPACT 
The Massachusetts Office of Tourism estimates that in 1990, 1.5 million international visitors 
will spend $1 billion in Massachusetts for an economic impact of $1.5 billion. Canada is the 
number one source of international travelers to the state. Japan is the fastest growing seg- 
ment of the international market. International visitors spend two-and-one-half times as 
much per visit as American travelers. In 1990, international travelers will account for 5.5% of 
all visitors to Massachusetts but 13.3% of all travel revenues. 


INTERNATIONAL VISITORS 
1990 
Total 1,488,125 
Canada 451,600 
Mexico 5,626 
Overseas 1,030,899 
U.K. 207,440 
Japan 182,338 
France 104,115 
Germany 60,284 
Other 476,723 


+/-% 
+ 5.7 


0.0 

0.0 

+ 8.4 
+10.0 
+20.0 
+ 5.0 
+ 5.0 
+ 5.0 


1989 
1,408,348 


451,600 
5,626 
9515122 
188,582 
151,949 
99157 
57,413 
454,022 


+/-% 
+ 6.3 


0.0 
+21.6 
+ 9.7 
+ 8.9 
+24.1 
+ 4.3 
- 4,7 
+ 9.1 


1988 
1,323,434 


451,600 
4,626 
867,198 
173,165 
122,473 
95,053 
60,269 
416,238 


International visitors to all New England States for 1990 was estimated at 3.2 million in 1990. 


Source: New England Governor's Conference. 


Source: Massachusetts Office of Travel and Tourism, "The Spirit of Massachusetts Messenger" 1991. 
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APPENDIX 4 


THE ECONOMIC IMPACT OF TRAVEL AND TOURISM IN MASSACHUSETTS 


ECONOMIC 
IMPACT 


DOMESTIC 
TRAVELERS 


INTERNATIONAL 
TRAVELERS 


TAXES 


JOBS 


REGIONAL 
IMPACT 


28.1 million domestic and international visitors to Massachusetts 
spent $8.3 billion in 1988 for a total economic impact of $11.7 billion. 
Visitor spending increased 10.9% over 1987 while the number of visi- 
tors increased 0.99%. 


26.8 million U.S. residents visited Massachusetts in 1988, an in- 
crease of 0.75% over 1987. 69% of all domestic visitors came from 
the six 

New England states and the Mid-Atlantic area.Short trips were the 
dominant form of travel. 58% of travelers spent 1 to 3 nights per 
trip; 71% came by automobile, 24% by airline. 


Visitors to Massachusetts were more educated and more affluent 
than the national average. 


1.3 million international visitors came to Massachusetts in 1988. 
This 6.15% increase over 1987 outpaced the 0.75% increase in domes- 
tic travelers. 


International travelers spent 2.5 times more per trip then domestic 
travelers while in Massachusetts. The per trip figures were $687 for 
an overseas visitor compared to $275 for a domestic traveler. Inter- 
national visitors accounted for 4.7% of all travel to the state but gen- 
erated 11% ofall travel-related revenues. 


Travelers generated $1.049 billion in state, local, and federal taxes, 
up 9.9% from 1987. 


Travel-generated jobs increased 1.8%, falling below Massachusetts’ 
overall 2% job growth. A travel payroll of $1.9 billion generated 
11,727 jobs. 


The Greater Boston area (Suffolk, Middlesex and Norfolk counties) 

received 67% of the total dollars spent by domestic travelers. Reve- 
nue growth was strongest in the northeast and southeast regions of 
the State. 


Source:Massachusetts Office of Travel and Tourism, "Travel and Tourism in Massachusetts: Economic Impact Re- 
port with Visitor Demographics and Profile for Calendar Year 1988," December 1989. 
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APPENDIX 5 


VISITOR DATA FOR BOSTON 


BOSTON VISITORS, 1991 


Type Percentage People $ Impact 
Tourists 52% 4.3 million 2.0 billion 
Business Travelers 32% 2.6 million 2.6 billion 
Convention/meetings delegates 13% 1.1 million 1.5 billion 
Permanents hotels occupants 3% .2 million 0.3 million 
Total 100 8.2 million 6.4 billion 


O In.1991, hotel occupancy 68.3%, over 3 points above the national average of 65%. 


O In 1990, average daily spending per visitor is $92, including hotel and the average visitor 
stay is 3.1 days. 


O In 1990, Greater Boston ranked twelfth nationally in visitor volume with 8.5 million (#1 
was Los Angeles with 49 million, #2 was Anaheim with $35 million, and #3 Atlantic City 
with 33 million visitors). 


OC Boston ranks eleventh nationally in hotel tax rate of 9.7% (New York was first at 19.2%, 
Houston second at 14%, and Dallas third at 13%). 


O For Fiscal Year 1991, taxes generated by all state hotels equalled $55.983 million to Mas- 
sachusetts. Boston’s hotels yielded taxes $14.0 million to the City of Boston and 19.95 mil- 
lion to Massachusetts. 


0 The visitor industry provided 108,000 full-time jobs in Massachusetts (approximately 
50,000 in Greater Boston) in 1990 which yielded a total wage bill of over $2 billion. 


HOTEL STATISTICS FOR GREATER BOSTON 


Hotels Rooms 
Boston 35 11,792 
Cambridge 8 2,92 
Suburbs 3” 6,768 
TOTALS 80 20,880 


Source: Greater Boston Convention and Visitors Bureau. Boston Redevelopment Authority Research Department. 
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APPENDIX 6 
PUBLIC SECTOR EXPENDITURES, COMMONWEALTH OF MASSACHUSETTS 


PeeeGliveuiiice Of PUDUC OAICLY me fe Lene cg tg ns ed te ai Lina $ 1 million 
State Police 
MDC Police 
Capitol Police 
Registry 
National Guard 
Emergency Management Agency 


Executive Office of Transportation and Construciton ................ $ 1.5 million 
Department of Public Works 
MBTA 


Bxeeutive.Officeiof. Economic Affairs .... 600. ees ee el ee ee ee es $ 1.6 million 


Tourism 


Peeve Olice af Environmental Affairs | .. ...... ¢. sce. ove cos eee) acer scwse alec coe $ 250,000 
MDC 
Environmental Management 
Fisheries and Wildlife 
$4.35M 


Source: Bureau of State Office Buildings The Commonwealth of Massachusetts. 
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APPENDIX 7 
PUBLIC SECTOR EXPENDITURES, CITY OF BOSTON 


Office of Business and Cultural Development ....................0.. $198,900 
SMIPRLIODRTCINETIL pope ek ras sa ed abel ats A gst gt Aes Ain: Lae veo Mkts 275,000 
PeemitranG tOspitals:Denartivient eta iiise Wild) iit bh add ol sil tald ial Aum dep atta qo, ele ialls 148,020 
Posvouiedeve opment AUthOrity 7: muy ce els an ef en edGs lot eer y ae me Re ok ws eee 299,696 
REE STATLROCTOALION frase Sta: Pen at et eae hele et, AU wate) ome 6 me Ween tet ae 42,500 
RePORICOATUI ONCE ae en ety ie a isi ela yy a OR etn a. 2 foes a a DE LM Lo 995,467 
Public Fadilities De partner thar ewer ryt theben seins es Re A ae tse a ail saree A 34,000 
pepo rartives - Municipal,Police 0. 2.3... shee a6 cons Bik es ee ca a 24,624 
eee ares DePGItMen ca. aise ser lk cleat pe Mee 6 kB, ok Mea be hie veucay ai bok aw Ui 334,000 
Svaneporcarionm Departirient yi.) . . tse e.6) «ce + BS ee a 36,590 
SEE yo a RRA TES SORIA) Re Wate $2,388,797 


Source: City of Boston Office of Budget and Program Evaluation. 
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SUMMARY AND EVENT DESCRIPTION 


In July 1992, the City of Boston will host an international fleet of Tall Ships as 
part of the Grand Regatta Columbus 792 Quincentenary which commemorates 
the 500th anniversary of the voyage of Christopher Columbus. Boston’s event, 
known as Sail Boston 1992, is a week-long celebration scheduled for July 11th 
through the 16th with a grand parade of Tall Ships and sailing vessels in Bos- 
ton Harbor, public viewing and on-board visits to the ships, exhibitions, interna- 
tional rowing competitions, and harbor fireworks displays. On land, the City 
will host ethnic festivals featuring the cuisine of participating countries, exhibi- 
tions of traditional dance, parades, concerts, and street carnivals. 


The profile and expected economic benefits and costs associated with 


Sail Boston 1992 include: 
O More than 220 sailing vessels from 30 countries and the United States. 
O 3.5 million visitor days having a total economic impact of $418 million. 


O. Direct and indirect spending of $418 million on local businesses for lodging, 
food service, airline, auto, and public transportation, entertainment, recrea- 
tion, and other discretionary items. 


O $32 million in state tax revenue generated from taxes on sales, fuel, meals, 
and hotel rooms. 


O $400,000 in City of Boston tax revenue generated from the 4 percent local 
option hotel tax. 


O The State to bear costs of about $4.35 million associated with public safety, 
public transportation, street cleaning, tourist promotion, environmental 
management, and other public services. 


QO Boston to bear costs of about $2.4 million associated with public safety, pub- 
lic transportation, street cleaning, tourist promotion, environmental man- 
agement, and other public services. 


Sail Boston 1992 will provide a significant boost to the economy of Boston and 
the Commonwealth by creating nearly one half billion dollars in total economic 
activity. Moreover, Sail Boston 1992 will spotlight the City’s attractiveness and 
its ability to host large-scale events. 
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VISITOR TOTALS AND PROFILES 


Expected Number of Visitors 


Past experience suggests that an estimated 3.5 million visitor days will be gener- 
ated by Sail Boston 1992, including visitors from within eastern Massachusetts, 
those attending from a distance greater than 100 miles from Boston within the 
U.S., and international visitors. The total of 3.5 million visitor days is based on 
an estimate of 833,000 visitors per day for three days including the opening Sat- 
urday Parade of Sail, the first Sunday public viewing of ships, and the Thursday 
grand finale with fireworks and closing ceremonies as well as an estimated 
333,000 visitors per day for the other four days of the event. 


Visitor Profile Share Total Visitors 
Days 

Day visitors from within 100 miles of Boston 60% 2.1 million 

U.S. Visitors from outside of 100 miles of Boston 36% 1.26 million 

International visitors 4% 140 thousand 

Total Attendance 100% 3.5 million 

LRP SANRIO SO SI EGS Sess 0 ta Po ed ean ed lee Ee et AA ee 


By far, the greatest number of visitors will be from Greater Boston, estimated at 
2.1 million visitor days. Because some local attendees will come to Sail Boston 
1992 more than once, the 2.1 million figure is a count of visitor days rather than 
persons. Assuming an average of three visits during the week, about 700,000 
people, or about 25 percent of all Greater Boston residents, will attend some- 
time during the six-day event. 


There will be 1.26 million American day visits by those coming from outside 
metro Boston. Given an average stay of 3.1 days, the number of Americans com- 
ing from outside of metro Boston is estimated at 406,000 people over the course 
of the event. 


Visitors are due from all regions in the United States, but primarily from 
around New England and the mid-Atlantic states. Based on domestic visitor 
profiles of Massachusetts from the U.S. Travel Data Center, the origin of domes- 
tic visitors would likely be as follows: 


Mid-Atlantic States: New Jersey, New York, and Pennsylvania 32% 
New England States, except for Massachusetts 26% 
Massachusetts outside of greater Boston 11% 
Midwestern States 11% 
All other states of the U.S. 20% 
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International Visitors 


International visitors are expected to total 140,000 day visits over the course of 
the seven-day event. Given an average stay of six days per international visitor, 
there is estimated to be 23,333 persons traveling to Boston from outside of the 
U.S. A likely profile of the origin of international visitors to Sail Boston 1992 
based upon data from the Massachusetts Office of Travel and Tourism and sur- 
veys from the U.S. Travel Data Center would likely be as follows: 


Canada 30% 
United Kingdom 14% 
Japan 12% 
France 1% 

Germany 4% 

Rest of Europe, including Italy and Spain 11% 
Rest of the world, outside of Europe 11% 


Unaccounted location 11% 
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ECONOMIC IMPACT OF SAIL BOSTON 1992 


Total Economic Impact 


The economic impact of Sail Boston 1992 upon Greater Boston will be signifi- 
cant. The total direct and indirect economic effect of $418 million dollars in- 
cludes all spending within the Greater Boston region on activities associated 
with the event. Even excluding regional day visitors, some portion of whose 
spending might be spent within the region on other items or at other events, a 
significant economic impact of $289 million still results. This consists of $147 
million of direct spending coming from outside of the region and an indirect ef- 


fect of $142 million. 


The following table provides a summary of the anticipated economic effects. 


ECONOMIC EFFECTS OF SAIL BOSTON 1992 
(In millions of 1992 dollars) 


Direct Indirect Total 
Domestic Visitors WI 89 206 
International Visitors 30 53 83 
Total From Outside The 
Boston Region ely 142 289 * 
Day Visitors 74 55 129 
Grand Total Including 
local Tourists DR se 197 An Same 


* Equals total net new economic effect 
** Equals total direct economic effect 


*+** Equals total direct and indirect economic effect 


Direct spending is a measure of the purchases of goods and services provided 
during a trip to Boston. This is estimated at a total of $221 million, with $147 
million coming from tourists traveling into Greater Boston and $74 million by re- 
gional day visitors. This impact includes spending on lodging, food service, air- 
line and automobile transportation, public transportation, entertainment, 
recreation, and other discretionary goods and services. It is assumed that all di- 
rect spending by visitors from outside of 100 miles from Boston would be money 
brought into the region which would not have otherwise been spent here. Direct 
spending by tourists within the region, however, might have occurred within the 
region on other goods or services. 
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Indirect Spending 


Indirect spending is the so-called multiplier effect resulting from direct spend- 
ing. This is estimated at $197 million. Businesses, upon providing services to 
tourists to maintain operations, in turn purchase supplies of goods and services 
for their restaurants, hotels, souvenir shops, and all other businesses. The mul- 
tiplier effect of these intermediate purchases through the economy is the "ripple 
effect," or the buying and selling among businesses within the area as they 
serve their customers. [The U.S. Commerce Department provides the U.S. 
Travel Data Center with the national multiplier of 1.76 as the ratio of total out- 
put to initial spending. This means that the average travel dollar generates an 
additional 76 cents of secondary sales; this is the indirect effect.] The other sec- 
ondary effect, "induced spending," results from the economic activity caused by 
employees spending their wages paid by their employers within the region at 
other enterprises. This effect is not accounted for here. 


Sixty percent of day visitors to Sail Boston 1992 will come from within 100 miles 
of the City to attend various events. Whether or not they visit just once or sev- 
eral times, the average daily spending on the trip is $35 per person per day 
(based upon U.S. Travel Data Center information updated to 1992). A total of 
2.1 million day trips from Greater Boston results in $74 million of direct, $55 
million of indirect, and $129 million of total economic effect. 


American tourists coming to the event from outside of 100 miles away from 
Greater Boston is estimated at 1.26 million visits, or 406,000 persons for an av- 
erage stay of 3.1 days. Economic effects are based upon a daily expenditure of 
$92 per person per day or an average per trip expenditure of $285 (based on 
Greater Boston Convention and Visitors Bureau tourist expenditure informa- 
tion). This mostly includes persons staying in lodging facilities but also includes 
persons staying with relatives or on boats. The result yields $117 million of di- 
rect, $89 million of indirect, for a total of $206 million of economic effect. 
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International Visitor Spending 


International visitors to Sail Boston 1992 will spend the most money because 
they travel the farthest distance and need the most services. A U.S. Travel 
Data Center study of 1990 international spending in America per trip found an 
average of $1,352 per visitor per trip. Assuming 140,000 international visits or 
23,000 persons for an average stay of six days, the economic effect of interna- 
tional visitor spending will be $30 million of direct and $53 million of indirect, 
for a total of $83 million dollars. 


Using survey information from the U.S. Travel Data Center in 1988 a categori- 
zation of domestic travel expenditures shows the following: 


Non-automotive transportation 33% 
Food service 20% 
Lodging 20% 
Automotive transportation 16% 
Incidentals 5% 
Entertainment 6% 
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TAX GENERATION OF SAIL BOSTON 1992 


Federal, state, and local taxes will be generated by Sail Boston 1992. This study 
is concerned primarily with regional effects, and therefore, only state and local 
tax generation is considered here. State and local taxes Generated are consid- 
ered as net new revenue only if money is brought into the greater Boston area, 
because otherwise, money already in the region and spent on other activities, 
goods, and services within the region would generate similar taxes. 


State Tax Revenues 


State taxes relevant to this study are the 5 percent sales tax, the 5 percent 
meals tax, the 5.7 percent hotel tax, and the 21 cents per gallon fuels tax. This 
package of taxes combined with the expenditure distribution of tourists yields a 
blended rate of 7.7 percent. The $289 million economic impact of visitors from 
outside the Greater Boston region will generate 22.3 million in new state tax 
revenue alone. From the entire event, a total of $32 million in state taxes will 
be generated. No accounting is made of other state taxes, such as corporate 
taxes resulting from this new economic activity, although some certainly may ac- 
crue. 


STATE TAX YIELD FROM SAIL BOSTON 1992 


Economic Effect (in millions) Blended State State Tax 
Tax Yield Yield 
(in millions) 
From Outside of Region $289 x .077 = $22.3 net new 
state taxes. 
From Whole Event (Direct and Indirect) $418 x .077 = $32 total yield 


in state taxes. 


Local Tax Yield 


Direct local tax yield to Boston is limited to the 4 percent local option piggyback 
hotel tax. Jet fuel taxes paid by visitor airplane tickets and property taxes paid 
by hotels likely would not be affected by increased travel to Boston since they 
are usually not marginal and would be paid anyway. Of the $147 million in di- 
rect new spending from outside the region, 20 percent would be spent on lodg- 
ing. Applying the 4 percent local hotel tax rate, revenues generated could 
amount to up to $1.2 million in potential local option hotel tax revenues for cit- 
ies and towns throughout the region. Due to the fact that Boston has about one- 
third of hotel rooms in Greater Boston, as well as their usual high occupancy 
rates during the summer, at most only about $400,000 of this may accrue to 
Boston. 


Expenditures for Sail Boston 1992 for public safety, public transportation, pub- 
lic health, and tourist promotion, environmental management, and sanitation 
services are estimated at $2.4 million for the City of Boston and $4.4 million for 
the Commonwealth of Massachusetts. 


cet MOTaOs 414870 YOITAS 


— eidT DCG! moteoll lieB yd baieransg od Llw eaxnt tabi Bical 
tnont bein atate vito dlisted) baa weds Linoiger diw ficial i 
-biatoy eta bodatane) eoxed [ool bee stat .oxed berebindton wt 2 
one teed rales add ofa! tdasord al qerrons B la sclatio eral 
saldiviten twelte no Jose bas tohet sift af yheotin ptesps € zi reir uch 
tot alice Si erertdly blucw Anker eit) ainhtive ohne Be 
pie: 
Snectacy © oil} xed elas Iaanted 4, old #18 aia eid of inate 
'T .xet elucit noliag tq einoo IS orld bre .nad lejod Inesoteg 7.0% 
ers  seituad Yo noltudiaimib endileorme edit détw beclderss pean 
moth crotiniv bo toeqorf simmoness.coillim GREE wdT Aneoted T.1 Ie 
xed atale wea ai ocillin £22 ojereneg iw cofger naieotl rod nore 
live eurst date oi wolllian S22 to lated 2 jnove atiias od! protG 
Seroqios 2a dee sexed otels tedis lo ebem a gaiiquesda ot 
on ver Vinintiwe sare oy Gorile .ytividos ciaiongos wan aid) mony 


eo; VOTED TLAS 4O0n¢ 0 


seF adavZ . wae deberoll aropiting at) 


biei¥ bist¥ aeT 
(eceomb lies 434) 
ful aod £ iif j 4 " " 0, x e3ae3 
one) olale ; 
blot: teiad SE «PPO, 46168 (nen ifick fave toh) dere, 
pe gen}. Ta 
Ou ainte 


‘ 
re 
f a 
a 
- a =- - — a ee ee tein ve 


ilondyyupia mortto leoe! dasoreq & add OF-badiagil aictogank oi Hensal 
bey sexed ytiodotd hie ei sclot? sraiqnis rohaly 44 blag wend low dole x 
verlt mutiz noceotl o) loved buses beietia ed dae bhvcw cea a 
th ti eplios TOL) oF IO ivewyas desi: od Hino ‘bpe tanigrear Jon 4 
ebal wo Ineds.eo foley etorecy () 2 ftatger at? shi pin & pheered sibel 
bivos betriese, so:ntevyt set tad lao hax HM asorey > of) yrivle 

in 4h sowsiore: xnt lado moliqe havel Lattasing of noillim: £18 of ieee f 
-one duodu wail noteol Jolt droll orld 03 pelt sedge ad) Juradiguouls awe 
vanaqucso nvid Love antl en [iow ee mofeot hepsi ci eretoo't toto t 
oteapryeon.ysen sich lo OOO COM Iudda Yino doors ta tweens ert maps : 


__sserogrd solo8e o8e 


ina 


w if ded re en eee et eee eee 


-duct whhtetecenars stlduy wivine sildun so) 2OCT nodeodl lin? 10h eorutibaegl 
Hanae bung bra Jnomoy aia lathecmectives woltomatg fenuu) bar oe u 
ror nolllio: KBE baw agisot to iD of! ail aollliat 6.26 te botagitos orn 2 
ties donenald Jo itterecnscanitl 


as: 


BIBLIOGRAPHY 


Massachusetts Office of Travel & Tourism, "Travel & Tourism in Massachusetts: Economic Im- 
pact Report and Visitor Demographic Profile for Calendar Year 1988," December, 1989. 


Massachusetts Office of Travel and Tourism, "The Spirit of Massachusetts Messenger," as- 
sorted newsletters, 1991. 


U.S. Department of Commerce, United States Travel and Tourism Administration, "RECAP of 
International Travel To and From the United States in 1990," prepared by the Office of Re- 
search, December, 1991. 


Other Credits 


Gregory Perkins, John Avault, Laurie Onanian, Mickey Abelson, Nancy Tentindo, Marc Webb, 
Bill Costa, Roberta Downey, Joan Beard, Dan Moon, Patrice Berens, Scott Haddad and Ed 
O’Donnell, Boston Redevelopment Authority 


Larry Meehan and Liz Ehbrecht, Greater Boston Convention and Visitors Bureau 
Tom Rawlings, Pannell Kerr Forster 


aA) j i 
; 7 at eq 
= i. ’ 


cal eae ase tow (onteeMl ab vpehel a lever sanroeT oh leva We en tO eth 
PES! awicrowet] "490% r90¥ sahaaisd yl olfios'l diilgepocel sodinlY peer 


ota peRrseue pneananten: © dhigé wfT oo ferva? 


to VADBR” codtewehéelni> uemcenTt tae loves) eniads Baling , a 
ofl Ww. eoRdO eof vd Gevageng "ORR! ual ala petlall ae seers ane te tava 
| | ad - 


' rhe 


diaW ‘eM brtinwT yore’ ceeiedé webdd neiaesO ated sleek wae 9 
te babhall stood wore oliie® should ned epost nod yout wos 


bere. son dacA Inecaqelrehed IW Ay, 
unoivl Wolter! bee eoidee tet) sere tae ieientda eT bie aah 
wiewt aah Home 4 


; a 


7 


APPENDIX 1 


ORIGINS OF VISITORS TO MASSACHUSETTS 


Massachusetts attracted 28.1 million visitors in 1988, more than 25.1 million coming from out- 
of-state. New Englanders, including Massachusetts residents, accounted for more than 9.8 mil- 
lion visitors; 8.5 million visitors came from the Mid-Atlantic states; 3.0 million from the 
Midwest and 5.3 million from the rest of the U.S. 69% ofall domestic visitors lived within a 
day’s drive of Massachusetts. International visitors represented 4% of Massachusetts’ total, 
with 1.32 million travelers. 


1988 1988 1988 1987 198 

Share (prelim) % Change (revised) (final) 
TOTAL (Thousands) 28,124 0.99% 27,848 26,382 
DOMESTIC 100% 26,800 0.75% 26,600 25,300 
Massachusetts 11% 2,948 23.14% 2,394 2,200 
Other New England 26% 6,968 9.15% 6,384 5,800 
Mid-Atlantic 32% 8,576 -10.44% 9,576 8,800 
Midwest 11% 3,016 1.04% 2,985 n/a 
Other U.S. 20% D202 0.59% 5,261 8,500 
INTERNATIONAL 100% 1,324 6.15% 1,248 1,082 
Overseas 65% 867 10.07% 788 670 
Canada 34% 451 -0.73% 455 412 
Mexico 1% 6 13.82% 5 n/a 


Definition of Regions: 

Mid-Atlantic: New York, New Jersey, Pennsylvania 

Midwest: Indiana, Illinois, Michigan, Ohio, Wisconsin 

Source: Massachusetts Office of Travel and Tourism, "Travel and Tourism in Massachusetts: Economic Impact 
Report with Visitor Demographics and Profile for Calendar Year 1988," December 1989. 
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APPENDIX 2 
1990 INTERNATIONAL TOURISM TO THE UNITED STATES 


Change Travel” Change Expenditure 

Origin Arrivals1 From 1989 Receipts From 1989 _—s—wPer Visitor 

(000) (%) ($ millions) (%) (%o)($) 
Canada 17,262 +12 $5,690 +17 $330 
Mexico 6,768 -7 4,004 +18 592 
Overseas Capitals 15,059 +8 30,885 +15 2,051 
Western Europe 6,460 +6 12,291 +15 1,903 
United Kingdom 2,244 +1 3,581 +9 1,596 
Germany 1,203 +12 2,139 +15 1,778 
France 716 +10 1,219 +14 1,703 
Italy 396 +12 781 +18 1,972 
Switzerland 294 +7 n.a. n.a. n.a. 
Netherlands 284 +9 404 +16 MAZz3 
Sweden 282 +0 n.a. n.a. n.a. 
Spain 243 +20 n.a. n.a. n.a. 
Belgium 138 +20 n.a. n.a. n.a. 
Austria 107 +12 n.a. n.a. n.a. 
Norway 104 -1 n.a. n.a. n.a. 
Finland 103 +11 n.a. n.a. n.a. 
Treland 99 -6 n.a. n.a. n.a. 
Denmark 97 -10 n.a. n.a. n.a. 
Eastern Europe 199 +27 344 +27 1,729 
USSR 81 +43 n.a. n.a. n.a. 
Poland 61 -4 n.a. n.a. n.a. 
South America 1,328 +17 n.a. N.a. n.a. 
Brazil 398 +19 n.a. n.a. n.a. 
Venezuela 264 +21 n.a. n.a. n.a. 
Argentina 185 +39 n.a. n.a. n.a. 
Colombia 155 +2 n.a. n.a. n.a. 
Peru 1S +16 n.a. n.a. n.a. 
Ecuador 72 +11 n.a. n.a. n.a. 
Chile 69 -2 n.a. n.a. n.a. 
Central America 412 +7 n.a. n.a. n.a. 
Guatemala 111 -3 n.a. n.a. n.a. 
Costa Rica 80 +17 n.a. n.a. n.a. 
Honduras 69 +5 n.a. n.a. n.a. 
Panama 59 +20 n.a. n.a. n.a. 
Caribbean 1,137 +3 1,349 +16 1,186 
Bahamas 324 -3 n.a. n.a. n.a. 
Jamaica 187 -1 n.a. n.a. N.a. 
Dominican Republic 175 +11 n.a. n.a. n.a. 
Trinidad & Tobago 95 6 n.a. n.a. n.a. 
Haiti 68 -8 n.a. n.a. n.a. 
Asia 4,360 +8 n.a. n.a. n.a. 
Japan 3,231 +5 7,694 +9 2,381 
South Korea 211 +42 n.a. n.a. n.a. 
Hong Kong 163 +14 n.a. n.a. n.a. 
India 110 +3 n.a. n.a. n.a. 
Philippines 98 +10 n.a. n.a. n.a. 
Middle East 3685 +3 n.a. n.a. n.a. 
Israel 162 +3 n.a. n.a. n.a. 
Oceania 662 +9 n.a. n.a. n.a. 
Australia 466 +15 1,061 +21 PAPAL TE 
New Zealand 174 +4 379 +16 2,178 
Africa 137 +0 n.a. n.a. n.a. 
South Africa 39 +5 n.a. n.a. n.a. 
Total All Countries 39,089 +7 40,579 +15 1,038 
Transportation® -- - 12,251 +18 n.a. 
GRAND TOTAL 39,089 +7 52,830 +16 1,352 


1 U.S. Travel and Tourism Administration and the Immigration and Naturalization Service; Statistics Canada; Se 
cretaria de Turismo of the Direccion General de Politica Turistica and Banco de Mexico, Sector Externo. 

2 Final data from the Burea of Economic Analysis, U.S. Dept. of Commerce. 

3 Passenger fares paid to U.S. flag carriers. 

Note: n.a. means not available 

Source: U.S. Department of Commerce, United States Travel and Tourism Administration, 

"RECAP of International Travel to and from the Untied States in 1990," Prepared by the Office of Research, 
December 1991, Table 1. 
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APPENDIX 3 
INTERNATIONAL TOURISM TO MASSACHUSETTS 


ECONOMIC IMPACT 

The Massachusetts Office of Tourism estimates that in 1990, 1.5 million international visitors 
will spend $1 billion in Massachusetts for an economic impact of $1.5 billion. Canada is the 
number one source of international travelers to the state. Japan is the fastest growing seg- 
ment of the international market. International visitors spend two-and-one-half times as 
much per visit as American travelers. In 1990, international travelers will account for 5.5% of 
all visitors to Massachusetts but 13.3% of all travel revenues. 


INTERNATIONAL VISITORS 

1990 +/-% 1989 +/-% 1988 
Total 1,488,125 + 5.7 1,408,348 + 6.3 1,323,434 
Canada 451,600 0.0 451,600 0.0 451,600 
Mexico 5,626 0.0 5,626 +21.6 4,626 
Overseas 1,030,899 + 8.4 951,122 + 9.7 867,198 
U.K. 207,440 +10.0 188,582 + 8.9 Lis, iGo 
Japan 182,338 +20.0 151,949 +24.1 122,473 
France 104,115 + 5.0 99,157 + 4.3 95,053 
Germany 60,284 + 5.0 Oneais - 4.7 60,269 
Other 476,723 + 5.0 454,022 +9.1 416,238 


International visitors to all New England States for 1990 was estimated at 3.2 million in 1990. 
Source: New England Governor’s Conference. 
Source: Massachusetts Office of Travel and Tourism, "The Spirit of Massachusetts Messenger" 1991. 
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APPENDIX 4 


THE ECONOMIC IMPACT OF TRAVEL AND TOURISM IN MASSACHUSETTS 


ECONOMIC 
IMPACT 


DOMESTIC 
TRAVELERS 


INTERNATIONAL 
TRAVELERS 


TAXES 


JOBS 


REGIONAL 
IMPACT 


28.1 million domestic and international visitors to Massachusetts 
spent $8.3 billion in 1988 for a total economic impact of $11.7 billion. 
Visitor spending increased 10.9% over 1987 while the number of visi- 
tors increased 0.99%. 


26.8 million U.S. residents visited Massachusetts in 1988, an in- 
crease of 0.75% over 1987. 69% of all domestic visitors came from 
the six 

New England states and the Mid-Atlantic area.Short trips were the 
dominant form of travel. 58% of travelers spent 1 to 3 nights per 
trip; 71% came by automobile, 24% by airline. 


Visitors to Massachusetts were more educated and more affluent 
than the national average. 


1.3 million international visitors came to Massachusetts in 1988. 
This 6.15% increase over 1987 outpaced the 0.75% increase in domes- 
tic travelers. 


International travelers spent 2.5 times more per trip then domestic 
travelers while in Massachusetts. The per trip figures were $687 for 
an overseas visitor compared to $275 for a domestic traveler. Inter- 
national visitors accounted for 4.7% of all travel to the state but gen- 
erated 11% of all travel-related revenues. 


Travelers generated $1.049 billion in state, local, and federal taxes, 
up 9.9% from 1987. 


Travel-generated jobs increased 1.8%, falling below Massachusetts’ 
overall 2% job growth. A travel payroll of $1.9 billion generated 
11,727 jobs. 


The Greater Boston area (Suffolk, Middlesex and Norfolk counties) 
received 67% of the total dollars spent by domestic travelers. Reve- 
nue growth was strongest in the northeast and southeast regions of 
the State. 


Source:Massachusetts Office of Travel and Tourism, "Travel and Tourism in Massachusetts: Economic Impact Re- 
port with Visitor Demographics and Profile for Calendar Year 1988," December 1989. 
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APPENDIX 5 


VISITOR DATA FOR BOSTON 


BOSTON VISITORS, 1991 


Type Percentage People $ Impact 
Tourists 52% 4.3 million 2.0 billion 
Business Travelers 32% 2.6 million 2.6 billion 
Convention/meetings delegates 13% 1.1 million 1.5 billion 
Permanents hotels occupants 3% .2 million 0.3 million 
Total 100 8.2 million 6.4 billion 


O In.1991, hotel occupancy 68.3%, over 3 points above the national average of 65%. 


O In 1990, average daily spending per visitor is $92, including hotel and the average visitor 
stay is 3.1 days. 


O In 1990, Greater Boston ranked twelfth nationally in visitor volume with 8.5 million (#1 
was Los Angeles with 49 million, #2 was Anaheim with $35 million, and #3 Atlantic City 
with 33 million visitors). 


OC Boston ranks eleventh nationally in hotel tax rate of 9.7% (New York was first at 19.2%, 
Houston second at 14%, and Dallas third at 13%). 


O «CFor Fiscal Year 1991, taxes generated by all state hotels equalled $55.983 million to Mas- 
sachusetts. Boston’s hotels yielded taxes $14.0 million to the City of Boston and 19.95 mil- 
lion to Massachusetts. 


O.-- The visitor industry provided 108,000 full-time jobs in Massachusetts (approximately 
50,000 in Greater Boston) in 1990 which yielded a total wage bill of over $2 billion. 


HOTEL STATISTICS FOR GREATER BOSTON 


Hotels Rooms 
Boston 35 11,792 
Cambridge 8 2,32 
Suburbs 37 6,768 
TOTALS 80 20,880 


Source: Greater Boston Convention and Visitors Bureau. Boston Redevelopment Authority Research Department. 
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APPENDIX 6 
PUBLIC SECTOR EXPENDITURES, COMMONWEALTH OF MASSACHUSETTS 


SEMA CINGUG) (iC 01, PUD MG Sale yeni am cate ots Ata aa weer oni ioe 0 Uh ae eos CA re eh A $ 1 million 
State Police 
MDC Police 
Capitol Police 
Registry 
National Guard 


Emergency Management Agency 


Executive Office of Transportation and Construciton ................ $ 1.5 million 
Department of Public Works 
MBTA 


execu tiveOfficesof. economic Affairs .05 . 566 6 6 ee ee ee $ 1.6 million 


Tourism 


xecutive Otticeron bnvironmentalsAtfairs ge. nae eee eee a een eee ez 0000 
MDC 
Environmental Management 
Fisheries and Wildlife 
$4.35M 


Source: Bureau of State Office Buildings The Commonwealth of Massachusetts. 
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APPENDIX 7 
PUBLIC SECTOR EXPENDITURES, CITY OF BOSTON 


Office of Business and Cultural Development .................2-228. $198,900 
BRREMBCDATUMICH irs oi citi een ey tesa Gas oN cine ab aa ehibe held eum Sb Natoed e test 275,000 
fiesitoranciospitals Departments 2745 f) 5, «sist aye ofa sieiethe Mees eens ie teow he 148,020 
SameOmLeCeveLOpinerit AUCHOTILY aia. te. ty gives 3s 20s yee vel Cpe tien te de phe an oN Bu G 299,696 
ParicsranGeecrea tion meee oi ae eye ch les Sis, CAMEL oe a Lihue. Gans Reh Minky. Keay Gi ge ate 42,500 
Beret Dee IATL ITICT Cee er eet eth oer l oi alte Sy Gin te ve. co asi car Toh eae Dae eee e 995,467 
Public Facilities IE DATL MVE Mee yee Ape 8 YE, CCAS ame o Sita estate eS lena pean aes 34,000 
Peemceeeeiiies -viunicipal Police 2048 Gs. Sais Je oy eS oe old ag Ween oe he) anes 24,624 
Seas emeB aa CEL ODATTINETIC Gh kathy Fle Ghee re at al ei! sus, AR Teed aes RES lke nae, 334,000 
DRS OE ACICHPOCNATIMENt cals cs. sin es) Aa Rl lol hee sow eke Oe oles, @ Selene gs 36,590 
er teae MOT. te Ce Se PA eho 60s 18 Tee Loe BS! ah Pad te See $2,388,797 


Source: City of Boston Office of Budget and Program Evaluation. 
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